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12-14: SMTS 2020
Tokyo, Japan
Makuhari Messe
Booth 2-506
smts.jp/en

10-13: FOODEX Japan
Tokyo, Japan

Makuhari Messe
jma.or.jp/foodex/en

.....................

15-17: SIAL Canada
Montreal, Canada
Palais des Congres Montreal

18-20: lidex Vietnam 2020 10times.com/sial-canada

Ho Chi Minh City, Vietnam 20-23: Alimentaria
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16-20: Gulfood

Dubai, United Arab Emirates
Dubai World Trade Centre
Booth S3-B60

gulfood.com

22-23: CHFA West
Vancouver, Canada
Vancouver Convention Centre
Booths 1441-1451
chfa.ca/en/Events/chfa-west

.....................

9-11: VIV MEA 2020
Abu Dhabi, United Arab

Saigon Exhibition and Convention
Center
ildex-vietham.com

31-April 2: Expo ANTAD
Alimentaria 2020
Guadalajara, Mexico
Expo Guadalajara

Booths N0729-0735
alimentariamexico.com/en

30-April 3: FHA-Food &
Beverage

Singapore

Suntec Singapore Convention

Barcelona, Spain
Barcelona - Gran Via Venue
alimentaria.com/en

21-23: Seafood Expo Global
Brussels, Belgium

Brussels Expo
seafoodexpo.com/global

6-9: Bakery China

Beijing, China

China International Exhibition Center
bakerychina.com/en

Emirates gEl 12-14: Vitafoods Europe
Abu Dhabi National Exhibition Centre ;‘;]Efxg'b'“on Centre Geneva, Switzerland
Booth G054 EARIZLEIT Palexpo
vivmea.nl vitafoods.eu.com/en
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CRUBMCHMASTER

Grain-Free
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(Small Batch Organics, LLC)
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(Father Sams Bakery Inc.)
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