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Functional Ingredients Poised For Growth
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The number of new food and beverage products
with digestive functional benefits have grown
16%, and those with immunity benefits have
grown 9% in the last four years,
according to Mintel.
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One of the all-stars in this category is turmer-
ic, as retail revenue from products

< g the ingredient have grown 179%
since 2016.

Green tea is another classic superfood, but its
popularity is still growing, with appearances on s s
menus up 27% in 2019 compared to 2015, putting
the choice on 19%of all U.S. menus. Apple cider
vinegar and kombucha have also seen a major
rise inpopularity, with kombucha up 71% over the
past four years, while ginger's appearancesgrew
55% in the last year alone.

nt to find func
jes
rather than supplements, reported Baking
Business.

The most common desire is weight manage-
ment, sought by 67% of consumers,
followed by energy support at 54%, digestive
and gut health at 52% and beauty benefits
such as better skin and hair at 48%.
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BIEEDY YUY - U 1 )L\ —> (Marisa Wiruhayarn) (& &Hh\E2 7 1 RIEBEH S
EYRNZEBTTZATIL-UF4 -y Y —X (Primal Cry Hot Sauce) Z % U
FUT D IFAEHR RS A RIEBOERICHZ 25k & LT 7Y /N —EXC
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V—=RIARERDFE U b2 EMUWEBENH D 7 RIEBE 1T T bRl
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primalcrythai.com
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(Pioneer Pet Products, LLC)
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ERDONZPRBEBEENBICHS T ENEREFTF. T AVY—hF vy~ A—
JLFF25)L-J%—(SmartCat All Natural Litter) D Bz BVt IG T U — LD
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mealmantra.com
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6-9: Bakery China 2019
Shanghai, China

SNIEC

bakerychina.com

7-9: Vitafoods Europe
Geneva, Switzerland
Palexpo
vitafoods.eu.com

7-9: Seafood Expo Global
Brussels, Belgium
Brussels Expo
seafoodexpo.com/global

17-19: SIAL China
Shanghai, China
SNIEC
sialchina.com

21-24: Seoul Food & Hotel
Seoul, Korea

KINTEX
seoulfoodnhotel.co.kr

21-22: PLMA’s 2019 “World of
Private Label” International Trade
Show

Amsterdam, Netherlands

RAI Exhibition Centre
plmainternational.com

............................
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22-24: HFE (Health Food
Exposition) Japan
Tokyo, Japan

Tokyo Big Sight
ifiajapan.com/en

28-6/01: THAIFEX

Bangkok, Thailand

IMPACT Exhibition and Convention
Center
thaifexworldoffoodasia.com

29-31: China International Food,
Meat & Aquatic (FMA) Products
Exhibition

Honggiao, Shanghai, China
National Exhibition and Convention
Center

fmachina.cn/expo/en

19-21: Food Taipei - Taipei
International Food Show

Taipei, Taiwan

TWTC Taipei Nangang Exhibition
Center

foodtaipei.com.tw

11-21: Agroexpo 2019

Bogota, Colombia

Corferias — Centro de Convenciones
agroexpo.com

17-19: Specialty & Fine Food Asia
Singapore

Suntec Singapore
speciality-asia.com

24-26: CBME (Children Baby
Maternity Expo) China
Shanghai, China

National Exhibition and Convention
Center (NECC)
cbmexpo.com/en

AUGUST

7-10: WOFEX (World Food Expo)
Metro Manila, Philippines

SMX Convention Center & World
Trade Center

wofex.com

20-22: Fi South America
Sao Paulo-SP, Brazil
Transamerica Expo Center
figlobal.com/southamerica

21-25: Pet Fair Asia

Shanghai, China

Shanghai New International Expo
Centre (SNIEC)
petfairasia.com/en

SEPTEMBER

3-5: Seafood Expo Asia
Wanchai, Hong Kong

Hong Kong Convention & Exhibition
Centre

seafoodexpo.com/asia

9-12: Fine Foods Australia
Darling Harbour, Sydney
International Convention Centre
Sydney
finefoodaustralia.com.au

11-13: Fi Asia

Bangkok, Thailand

Bangkok International Trade &
Exhibition Centre (BITEC)
figlobal.com/asia-thailand

14-15: CHFA East 2019
Toronto, Canada

Metro Toronto Convention Centre
chfa.ca/en/Events/chfa-east
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As the technology
matures and shoppers
become more used
to their presence,
robots may find use
in an ever-increasing
number of tasks
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2018 FDARBRMDNTEE ER/IE 5701  F)L

BE&Y —7 T 1 77 th& (Food Marketing Institute) & 7 X

) HAEE &S (American Frozen Food Institute) [ & %
EBRNTWS by F100AT ) —DS5 B9 DIEHIE
EHRTBVRIVGEEEZEHH L. by T1002A 73
|) —CHRFHERDIER £ LI, RFETRD FILFEENMNEZ e h
73dU =& A =7 BFO8%).FIHK - A+vryO—)
(5.8%) L BHERAEMR(5.7%) T LT

F—AHZ vV HROFEISHERM AR ERL
AEE/INY r— K- 77 b (Packaged Facts) DF AT
I3 GEBEDAYEREIEA / N— 3 v EHLED. BETL
ANSUVROBERTODF T VICHERRIIRERLED
CEETBEICLE T ERTARY ) —LIEEDHEDES
AV P TIEFHLORENIEE LT D ELTVET BV
RFEIEMEBHROBREMET HEBEREL O/ F
TAV AEEZLEGRBICEE L.V U7 IVA—A—IFTDH
BNBAZEHF D EEHEFRIL TOET,
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US. 7= KU Y7 Za—ALR—BLTA— VI AV ViF KED
V6 5 - b S0 £ 5 il 1 17 2 (Food Export -Midwest 35 & U Food
Export-Northeast / KE i £ 35 & U238 T oOfi g2 H it &
U 7z 2 DOHSGERGHIRELA) DS 35 LT 3 KE S - L
SRR T 23 K E B A (USDA) O\ Fr3E)5 (FAS) A3kt
TBX—7 v N7 7RIS T L (MAP) OEEEFIH L L 7
P—ECREFELTOETUS. 7— R V73 G OE R
TEZT7T—2ZbN ORI BEI T 57DICAFIENE LT,

SNSTARDA— b= —)VEABDFET,
F—hrZ—JbD5E LB

IFA =y b - 1 —F (Zion Market Research) I€ &
BEKRY U7 IVD2018F LB IERIERBILE T13% £
F L1308 FIVICEY £ LT 202 FITEA— b= — )LD
HRBBE25E FIVIGET B ERABIEFRLTVET . EF
LYV THRBA R TCAZ— B T7L—N\—D 1 BHF—
S IVTHMENBRIR Ly K2 )-FFa23)b-7—X
(Bob's Red Mill Natural Foods) (& 58 £ hV11.3% 1 % Bk 75
BEIE133% MU fec& 77 X boA >IN Z — (Fast
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Adolfo Montelongo
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Ibuske@foodexport.org
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Chicago, IL 60606
T:312/334-9200
F:312/334-9230
www.foodexport.org
info@foodexport.org
Michelle Rogowski

Deputy Director
mrogowski@foodexport.org
Teresa Miller

International Marketing
Program Manager
tmiller@foodexport.org
Molly Burns

Branded Program Manager
mburns@foodexport.org

Rob Lowe

Financial Manager
rlowe@foodexport.org
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One Penn Center

1617 J.F.K. Boulevard, Suite 420
Philadelphia, PA 19103
T:215/829-9111
F:215/829-9777
www.foodexport.org
info@foodexport.org

Joshua Dillard
Deputy Director
jdillard@foodexport.org

Suzanne Milshaw
International Marketing
Program Manager
smilshaw@foodexport.org

Howard Gordon
Branded Program Manager
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Bruce Pansius
Financial Manager
bpansius@foodexport.org
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FAX: 03-3221-5960
E-mail: usfood@marketmakers.co,jp

CEREBEADELEETL
US.7—RUVVICEAT BTE
BEHENr BTV BRE L
CTERIK.EVRBLEEOCYIC
BRI TWEREEEXT,

US.7—RYUYIEESRICEALT

US.7—RUYIIERAHEITD
ERERS C 9. EMfETICAL
TlE EEEBAEHBRE THEHL
BhE{EEL,

KEPEDS - ARBEREEHB R TIEUS. T — FU VI PA— IR ATV VG EOBREFIREUNMCE KETHESN TV BRTAICEDET

AV —DFH7%HBRFLIRMY T 514 v — LEREAOFEEZ T 5/ (1 7—X-

T avP EEMERNERORGIFRE

FVIAY - TAZY - AZOTIEHT 2F RAGEHZTOTVETHM - SHAVELEIE BEEBHAET,



	foodlink_vol15-2_p01
	foodlink_vol15-2_p02
	foodlink_vol15-2_p03
	foodlink_vol15-2_p04
	foodlink_vol15-2_p05
	foodlink_vol15-2_p06

